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TlRE CONY OF FAYETTEVIILLE

REREACORIISHIGSSOREOR
VENUE MANAGEMENT OF FESTIVAL PARK

PRIVATE & CONFIDENTAL
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Hospitality Global Partnerships
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LAS COLONIAS PARK AMPHITHEATER

OAK VIEW GROUP
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PUTTING FAYETTEVILLE FIRST

MAXIMIZING A COMMUNITY HUB
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OPTIMIZE EVENT MIX
« Target Legacy Community Events
« Programming Goals Include Utilizing
All Venue Event Spaces and Plazas to
Increase Bookings and Revenues
« Establish Mutually Agreeable Booking
Policy
Streamline Promoter/Customer
Booking Process

ROUTING CONTENT
« Dedicated OVG Private Events &
Content Development Team
« Leverage Industry Relationships




OUR MARKETING

DIFFERENCE i S

SUCCESS
‘ « Corporate Support
& Resources
« 150+
Marketers
across North
America
40 +
Corporate
ITSNOTAPHASE team members
TICKET GIVERWAY Templates,
: Plans, Sharing
of ideas, Calls
» Ticketmaster
el - Placer.ai
BN - Social Platforms &
Google Analytics

Lo ST, thesavannaharena

IN-HOUSE MARKETING

AGENCY

Media Buying

= , o * Graphic Design
3 Party

*n 5’/),0- Partnerships

CMMGI . Social Media &

el Email Marketing




OUR MARKETING DIFFERENCE
WEERT [Destinaidion
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* Pre-show Parties
« VIP Experiences
 Instagram-able Moments

e Elevated Back of House for Tours and

Artists

IT HAS THE OVG touch ‘

I CAN TELLI AMIN AN OVG venue, ,
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FORD IDAHO CENTER ATRIUM HEALTH AMPHITHEATER

* Inherited a $1.2MM Loss in 2016 5MM Development

« Have Turned to a $1.8MM Profit ? P

« Undergoing a $8MM Renovation in Partnership
with Live Nation

« Expecting about $1.6MM in Revenue for
Premium and Sponsorship

« 33 Shows Booked for this Summer Alone ) %rl;enthgder: er C?p A\r/\ergge " $30
« Recently Renewed Long-term Naming Rights * OOKe ows for the Opening Season,

Deal with Ford Including:

- » Riley Green & Lynyrd Skynyrd / ZZ Top
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Recent Success Pairing Blue Chip Brands with World-Class

Properties OVG Global Partnerships has successfully sold
25 NAMING RIGHTS DEALS SINCE NOVEMBER 2019, DRIVING OVER $3.17 BILLION IN REVENUE
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OVG Executives Have Also TARGET TARGET CENTER

ExeCUted FI E L D MINNEAPOLIS, MN
2 MAJOR NAMING RIGHTS MINNEAPOLIS, MN
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'~ COMPENSATION PROPOSAL PLAN

e 10 Years

SPONSORSHIP SALES

¢ 20% Commission on $0 to $350,000 in Gross Sales
« 25% Commission Once All Sales Have Exceeded $350,000

« $100,000 Per Year;
Subject to Annual
(0] 2 |

FOOD & BEVERAGE

« 10% of Gross Food & Beverage Sales

+  Opportunity to Earn
Incentive Fee Based Off Of
Mutually Agreed Upon KPIs

h CAPITAL INVESTMENT B
$100,000 INVESTMENT o\

OAK VIEW GROUP




YOU ®

‘WHEN IT COMES TO
PARTNERSHIPS,
WE’RE ALL IN./

- Chris Granger | CEO, OVG360
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