





























































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































March 2026 Weekly Activities
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B-Tp Zumba Rallroom Dance
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8:30-9:30a Aqua Fitness Da-p Bingo i Bookifq i
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CITY MANAGER'S OFFICE
To: Mayor and City Council
Thru: Douglas J. Hewett, ICMA-CM, City Manager
From: Chris Williams, Management Analyst
Date: March 23, 2026
RE: Senior Technology Literacy Initiative
Purpose

The purpose of this administrative report is to provide a response regarding the agenda item,
“Senior Technology Literacy Initiative.”

Discussion

This agenda item considers opportunities to expand technology learning resources for older
adults within City senior and recreation centers. Staff reviewed existing programming, potential
partnerships with community organizations, and operational considerations related to device
availability and technology access. Outreach included coordination with internal departments
and community partners to identify existing resources and explore potential opportunities to
expand technology learning access for seniors.

Key Findings
Staff review has identified the following:

1. Existing Technology Programming

Technology classes are currently offered twice a month at Bill Crisp Senior Center and Senior
Center East, in partnership with the Cumberland County Library. Recurring sessions are held on
the third Wednesday and third Thursday of each month, with additional special offerings
scheduled periodically.

2. IT Equipment Considerations

IT has noted that several policy and operational issues are currently being evaluated regarding
the disposition of used City technology equipment. These include alignment with North Carolina
General Statutes governing surplus property, identification of devices acquired through grant
funding that cannot be resold or donated, and evaluation of alternative methods for managing
surplus equipment beyond the City’s current GovDeals process.

In the interim, IT is exploring the procurement of approximately 15-20 devices that could be
placed under the oversight of Parks and Rec for controlled deployment within recreation
facilities, with particular emphasis on senior centers. Providing City-managed devices through
Parks and Rec may offer a more consistent and manageable approach for technology instruction
than relying on donated equipment, which can vary significantly in condition, compatibility, and
support requirements.

3. Broader Community Coordination Efforts
Previously, ECD has previously implemented successful technology programming at other

433 Hay Street | Fayetteville, NC 28301 | www.fayettevillenc.gov | An Equal Opportunity Employer
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recreation centers with support from nonprofits and the library and is evaluating options to
expand access for additional community members. These offerings, while not exclusively for
seniors, would remain open to older adults.

Staff also spoke with FCYC to discuss potential intergenerational technology learning
opportunities. One concept discussed involved youth participants developing a six-module
technology curriculum that could be delivered to seniors through structured sessions at recreation
or senior centers. Preliminary feedback suggested that summer programming, particularly
Saturday sessions, may provide the greatest participation. If successful, this model could also
create opportunities for youth leadership development and potential youth employment
pathways.

Finally, staff contacted the Cumberland County Council on Older Adults organization to explore
potential collaboration related to technology learning opportunities for seniors. The goal of this
coordination is to further identify community needs and ways to improve outreach to seniors
who may benefit from available programming. These discussions are ongoing as staff continue
evaluating potential partnership opportunities.

Recommendation

Staff recommends coordinating, supporting and strengthening existing senior education
programs in the community. Efforts to align the work of the Cumberland County Library, the
Cumberland County Council on Older Adults and City departments and services will ensure all
seniors have access to resources and courses for technology literacy and a variety of other items.
Specific action items include the below:

1. Coordinate existing senior technology literacy programming at Senior Center East, Bill
Crisp Senior Center and the Cumberland County Library along with reviving
programming offered by Economic and Community Development.

2. Authorize the City's IT department to acquire additional devices to be used for courses
and in the senior centers as needed. Continue reviewing and making adjustments to
relevant policies to allow disposition of assets.

3. Support FCYC in development of intergenerational learning program where FCYC
students design and deliver technology literacy programs at the senior centers and in
partnership with other local senior service organizations.

4. Continue conversation with the CCCOA to determine how the City can support and align
with their outreach and education.

At Council's direction, this item can be sent to a future work session to take action on the above
recommendations.

461



T ER

aahuliloers § TTED
SerABrRace® gy

Senior Technology
Literacy Initiative
April 8th, 2026

».4

2%

<2<FAYETTEV|LLEE

462



SKFAYETTEVILLE! Agenda Item Overview

Purpose:
e Evaluate technology access and learning opportunities for seniors

Focus Areas:

» Expand technology learning resources
» Assess feasibility of donated devices

* |Improve access to training

Staff Approach:

* Reviewed existing programs and partnerships

e Evaluated operational and policy considerations
e Coordinated with departments and partners




<CFAYETTEVILLE:

Current and Planned
Programming

Key Findings & Opportunities

City-Managed Devices

Technology classes offered at « 20 iPads with cases and 2

senior centers (Library
partnership)

* Held on the 3rd
Wednesday and 3rd
Thursday of each month

Planned revival of offerings
through ECD and other
recreation centers

charging stations procured

e $9.5K total investment to
date

Devices prepared for delivery
to Parks & Recreation for
next phase

Community Partnerships

Youth-led training concept
with FCYC

Collaboration with
Cumberland County Council
on Older Adults

« Example: Tech training at
senior meal sites provided
by CCCOA

Additional partnerships under
exploration
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<X FAVETTEVILLE! Recommendations

Staff recommends strengthening and coordinating senior technology programs by aligning City
departments with community partners to expand access to training and resources. Specific actions
include:

* Coordinate senior technology literacy efforts at Senior Center East, Bill Crisp Senior Center, and the
Cumberland County Library, while reviving ECD efforts

* Authorize IT to acquire additional devices for courses and senior centers as needed, and continue
reviewing asset disposition policies

e Support FCYC in developing intergenerational programs where students design and deliver
technology training at senior centers and with local partners

* Continue coordination with the Council on Older Adults to align outreach and education efforts




AMERICA'S CAN DO CITY

FayettevilleNC.gov

466



City of Fayetteville

<X FAYETTEVILLE

AMERICA'S CAN DO CITY

City Council Action Memo
File Number: 26-0211

433 Hay Street
Fayetteville, NC 28301-5537
(910) 433-1FAY (1329)

Agenda Date: 4/8/2026 Version: 1

In Control: City Council Special Meeting

Agenda Number: 5.06

Status: Agenda Ready

File Type: Other ltems of
Business

City of Fayetteville Page 1

Printed on 4/8/2026



File Number: 26-0211

TO: Mayor and Members of City Council

THRU: Douglas J. Hewett, ICMA-CM, City Manager
FROM: Dr. Andrew Mansell, CMO Special Projects
DATE: April 8, 2026

RE:
Gun Safety Billboards

COUNCIL DISTRICT(S):
Al

Relationship To Strategic Plan:

GOAL I: The City of Fayetteville will be a safe and secure community

* Objective 1.3: To ensure low incidence of property and violent crime

Goal IV: The City of Fayetteville will be a desirable place to live, work, and recreate
*» Objective 4.5: To ensure a place for people to live in great neighborhoods

Executive Summary:

At the direction of City Council, staff explored options for implementing a public
awareness campaign focused on firearm safety and responsible gun storage. Potential
outreach opportunities include public messaging coordinated through the City’s
Marketing and Communications team, community engagement events in partnership with
the Fayetteville Police Department, and participation in NC S.A.F.E. (Secure All Firearms
Effectively) Week through the Office of Community Safety. These options provide multiple
avenues to promote responsible firearm storage and reinforce community safety
messaging. Should Council wish to proceed, staff can return with a proposed
implementation plan, including campaign details, event coordination, and associated
costs based on the option(s) selected.

Background:
City Council previously directed staff to research potential costs and options for

implementing a public awareness campaign focused on firearm safety and responsible
gun storage. The request was intended to identify opportunities to promote responsible
firearm storage practices through public education, community partnerships, and existing
City outreach efforts.

Issues/Analysis:

Marketing and Communications Outreach- The City’s Marketing and
Communications (MarCom) team has identified several communication channels that
could support a public awareness campaign promoting responsible firearm storage.

City of Fayetteville Page 2 Printed on 4/8/2026



File Number: 26-0211

Local Radio- Through the City’s FY26 contract with Cumulus Media, messaging
could be placed on the following stations: WFNC AM 640, Magic 106.9, Rock 103, and
Q98. Additional stations operated by Beasley Media Group could also be considered if
expanded coverage is desired.

Digital Advertising- Digital advertising opportunities could include placements
through local platforms such as CityView and targeted advertisements through the City’s
social media channels.

Digital Billboards- Digital billboard placements across the city could provide
high-visibility messaging. Potential locations are included in the attached materials.

City Communication Channels- The City could also utilize FayTV/Spectrum
Channel 7, the City Manager’s E-Newsletter, and official social media platforms. Short
video messages from Council Members or community partners could also be shared
through these channels to reinforce the campaign message.

Fayetteville Police Department Community Events The Fayetteville Police

Department has agreed to support the campaign by incorporating firearm safety
messaging into its community movie night events. These events provide an opportunity to
share responsible firearm storage information with residents in a family-friendly setting
while reinforcing broader community safety messaging. Staff will coordinate with the
department to incorporate appropriate messaging and educational materials during

these events.

Office of Community Safety - NC S.A.F.E. Week Partnership The Office of

Community Safety (OCS) has identified an opportunity to expand firearm safety education
by partnering with NC S.A.F.E. (Secure All Firearms Effectively) Week. This statewide
initiative, held each June, promotes responsible firearm storage and public education
aimed at reducing firearm-related injuries and deaths.

By aligning with this initiative, OCS can participate in community safety events,
distribute educational materials, and collaborate with community partners to increase
awareness of responsible firearm storage practices. NC S.A.F.E. provides ready-made
educational resources covering topics such as proper firearm storage, guidance for
parents and youth, suicide prevention warning signs, and general firearm safety
information.

Budget Impact:
N/A

Options:
1. Receive the report.
2. Request additional discussion at a future work session.

Recommended Action:
Request further direction from City Council.

Attachments:

City of Fayetteville Page 3
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FY26 Lamar Advertising Placement
PowerPoint Presentation
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Raleigh

5200 Allantic Ave
Raleigh, NC 27616
Phone: 919-765-1900
Fax:

CONTRACTED DIRECTLY BY ADVERTISER

LAMAR
CONTRACT # 5085053

Date: 6/13/2025
New/Renewal: RENEWAL

Account Executive: Donna Russell

Phone: 919-755-1900

Customer # 292312-3

Name CITY OF FAYETTEVILLE

Address 433 HAY ST

City/State/Zip FAYETTEVILLE, NC 28301-5537
Contact ANNE LAURIE

Email Address annelaurie@fayettevillenc.gov
Phone # (910) 433-1451

Fax #

P.O./ Reference #

Advertiser/Product MARKETING & COMMUNICATIONS
Campaign 2025-2026 Digital Billboard Campaign

# of Panels: 29

Billing Cycle: Every 4 weeks

Panel # Market Location llum | Media Size Misc Service Dates # Service | Invest Per Cost
TAB ID Type Periods Period
9612 429-CUMBERLAND, 945 PAMALEE DR. .1MI| Yes Digital 10'6"x 36'0" 07/14/25-08/10/25 1 $175.00 $175.00
30637972 NC N/O BRAGG Bulletin
9619 429-CUMBERLAND, 2785 Owen Dr. .4 Miles Yes Digital 12'0"x25'0" 07/14/25-08/10/25 1 $716.00 $716.00
30820320 NC N/O US 301 HWY Poster
11326 429-CUMBERLAND, 5517 Raeford Rd Yes Digital 10'6" x 36'0" 07/14/25-08/10/25 1 $175.00 $175.00
30969924 NC Bulletin
3105 429-CUMBERLAND, LOCATED AT 2221 Yes Digital 10'0"x 30'0" 08/11/25-09/07/25 1 $175.00 $175.00
7406278 NC ROBESON STREET Bulletin
FAYETTEVILLE NC
FACING SOUTH / LEFT
HAND READ
6481 429-CUMBERLAND, 738 REILLY RD..1MIN/O Yes Digital 12'0"x 25'0" 08/11/25-09/07/25 1 $716.00 $716.00
30830030 NC CLIFFDALE Posler
9603 429-CUMBERLAND, 1100 RAMSEY ST.,.1MI  Yes Digital 10'6"x 36'0" 08/11/25-09/07/25 1 $175.00 $175.00
30599835 NC N/O MLK Bulietin
4588 429-CUMBERLAND, 3813 RAEFORD RD .2 Yes Digital 10'6"x36'0" 09/08/25-10/05/25 1 $175.00 $175.00
30448413 NC MILE S/O ALL Bulletin
AMERICAN
6480 429-CUMBERLAND, 738 REILLY RD. . iMIN/O Yes Digital 12'Q"x25'0" 09/08/25-09/21/25 1 $67.00 $67.00
30830028 NC CLIFFDALE Posler
9625 429-CUMBERLAND, 6309 BRAGG BLV. Yes  Digital 12'0"x25'0" 09/08/25-10/05/25 1 $716.00 $716.00
30656823 NC Poster
9605 429-CUMBERLAND, YADKIN RD E/S 100 FT Yes Digital 10'6"x 36'0" 10/06/25-11/02/25 1 $175.00 $175.00
30599837 NC S/0O SANTEE DR FIN Bulletin
9610 429-CUMBERLAND, 2785 OWEN DRIVE .4MI Yes Digital 12'0"x 25'0" 10/06/25-11/02/25 1 $716.00 $716.00
30637970 NC N/O US301 Poster
6481 429-CUMBERLAND, 738 REILLY RD..1MIN/O Yes Digital 12'0"x 25'0" 11/03/25-11/30/25 1 $716.00 $716.00
30830030 NC CLIFFDALE Poster
11325 429-CUMBERLAND, 1939 Skibo Road Yes Digital 10'6"x 36'0" 11/03/25-11/30/25 1 $175.00 $175.00
30972856 NC Bulletin
9619 429-CUMBERLAND, 2785 Owen Dr. .4 Miles Yes Digital 12'0"x 25'0" 12/01/25-12/28/25 1 $716.00 $716.00
30820320 NC N/O US 301 HWY Poster
11326 429-CUMBERLAND, 5517 Raeford Rd Yes Digital 10'6"x 36'0" 12/01/25-12/28/25 1 $175.00 $175.00
30969924 NC Builetin
3105 429-CUMBERLAND, LOCATED AT 2221 Yes Digital 10'0"x 30'0" 12/29/25-01/25/26 1 $175.00 $175.00
7406278 NC ROBESON STREET Bulletin
FAYETTEVILLE NC
FACING SOUTH/LEFT
HAND READ
9625 429-CUMBERLAND, 6309 BRAGG BLV, Yes Digital 12'0"x 25'0" 12/29/25-01/25/26 1 $716.00 $716.00
30656823 NC Poster
5006 429-CUMBERLAND, 2058 OWEN DRIVE, 1.5 Yes Digital 10'6"x 36'0" 01/26/26-02/22/26 1 $175.00 $175.00
30497737 NC MILES W/O US 301 Bulletin
6480 429-CUMBERLAND, 738 REILLY RD..iMIN/O Yes Digital 12'Q"x25'0" 01/26/26-02/22/26 i $716.00 $716.00
30830029 NC CLIFFDALE Poster
4587 429-CUMBERLAND, ALL AMERICAN EXP .2 Yes Digital 10'6"x 36'0" 02/23/26-03/22/26 1 $175.00 $175.00
30448412 NC MILE N/O YADKIN RD. Bulletin
9610 429-CUMBERLAND, 2785 OWEN DRIVE .4MI| Yes Digital 12'0"x25'0" 02/23/26-03/22/26 1 $716.00 $716.00
30637970 NC N/O US301 Poster
INITIALS “””l |H“|“ ||” ||H |||MH ””“H mm” |H“H”“| ””"HHH" I””I”H”I” Page 1 of 4



Raleigh LA MAIR ) Date: 6/13/2025

5200 Atlantic Ave

Raleigh, NC 27616 Account Executive: Donna Russell
Phone: 919-755-1900 CONTRACT # 5085053 Phone: 919-755-1900
Fax:
9608 429-CUMBERLAND, RAEFORD RD. NEAR Yes Digital 10'6"x36'0" 03/23/26-04/19/26 1 $175.00 $175.00
30599840 NC 71ST SCHOOL Bulletin
9625 429-CUMBERLAND, 6309 BRAGG BLV. Yes Digital 12'0"x25'0" 03/23/26-04/19/26 1 $716.00 $716.00
30656823 NC Poster
4590 429-CUMBERLAND, 3813 RAEFORD RD .2 Yes Digital 10'6"x 36'0" 04/20/26-05/17/26 1 $175.00 $175.00
30448414 NC MILE S/O ALL Bulletin
AMERICAN
6480 429-CUMBERLAND, 738 REILLY RD..1MIN/O Yes Digital 12'0"x25'0" 04/20/26-05/17/26 1 §716.00 $716.00
30830029 NC CLIFFDALE Poster
9605 429-CUMBERLAND, YADKIN RD E/S 100 FT Yes Digital 10'6"x 36'0" 05/18/26-06/14/26 1 $175.00 $175.00
30599837 NC S/O SANTEE DR FIN Bulletin
9619 429-CUMBERLAND, 2785 Owen Dr. .4 Miles Yes Digital 12'0"x25'0" 05/18/26-06/14/26 1 $716.00 $716.00
30820320 NC N/O US 301 HWY Paster
6481 429-CUMBERLAND, 738 REILLY RD..1MIN/O Yes Digital 12'0"x25'0" 06/15/26-07/12/26 1 $716.00 $716.00
30830030 NC CLIFFDALE Poster
9617 429-CUMBERLAND, RAEFORD RD.NEAR Yes Digital 10'6"x36'0" 06/15/26-07/12/26 1 $175.00 $175.00
30599843 NC 71ST SCHOOL Bulletin

Tolal Space Costs: $12,000.00

Special Considerations: **This contract is a partnership between TLC Properties |, LLC dba Lamar Adverlising and the City of Fayetteville. TLC Properties
will provide on a space available basis digital billboard display at $175.00(below market rate) per 4 weeks per slol as oullined in our contract. The digital
display on the poster digital billboards(6480; 6481; 9610, 9619 and 9625) is nol space available, however, is al a reduced rate.

Advertiser authorizes and instructs The Lamar Companies (Lamar) to display in good and workmanlike manner, and to maintain for the terms set forth above, outdoor adverlising
displays described above or on the atlached list. In consideralion thereof, Adverliser agrees to pay Lamar all conlracted amounts within thirty (30) days after the date of billing.
Advertiser acknowledges and agrees to be bound by the terms and conditions on all pages of this contract.

The Agency representing this Advertiser in the conltract executes this contract as an The undersigned representative or agent of Advertiser hereby warrants to Lamar that
agent for a disclosed principal, but hereby expressly agrees to be liable jointly and

severally and in solido with Advertiser for the full and faithful performance of et T

Advertiser's obligations hereunder. Agency waives notice of default and consents to (Officer/Title)

all extensions of payment. of the Advertiser and is authorized 1o execute this contract on behalf of the Advertiser.

Customer: CITY OF FAYETTEVILLE

Signature:

(signature above)

Name:
(print name above)
Date:
(date above)
THE LAMAR COMPANIES This contract is NOT BINDING UNTIL ACCEPTED by a Lamar General Manager.
ACCOUNT EXECUTIVE: Donna Russell GENERAL MANAGER DATE

STANDARD CONDITIONS

1. Late Artwork: The Advertiser must provide or approve art work, materials and installation instructions ten (10) days prior to the initial Service Date. In the
case of default in furnishing or approval of art work by Advertiser, billing will occur on the initial Service Date.

2. Copyright/Trademark: Advertiser warrants that all approved designs do not infringe upon any trademark or copyright, stale or federal. Advertiser agrees to
defend, indemnify and hold Lamar free and harmless from any and all loss, liability, claims and demands, including attorney's fees arising out of the character
contents or subject malter of any copy displayed or produced pursuant to this contract.

3. Payment Terms: Lamar will, from time to time at intervals following commencement of service, bill Advertiser at the address on the face hereof. Advertiser
will pay Lamar within thirty (30) days after the date of invoice. If Adveriiser fails to pay any invoice when it is due, in addition to amounts payable thereunder,
Advertiser will promptly reimburse collection costs, including reasonable atlorney's fees plus a monthly service charge at the rate of 1.5% of the outslanding
balance of the invoice to the extent permitted by applicable law. Delinquent payment will be considered a breach of this conlract. Payments will be applied as
designated by the Advertiser; non designated payments will be applied to the oldest invoices outstanding.

INITIALS ||'| ” || || Page 2 of 4

New/Renewal: RENEWAL
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Office of the City Manager
Dr. Andrew Mansell, Special Projects
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J;KFAYETTEVILLEE Public Awareness Campaign Options

Executive Summary

At the direction
of City Council,
staff explored
options for a
public awareness
campaign on

firearm safety
and responsible
gun storage.

Strategic
Priority:
Comprehensive

Firearm Safety and Responsible Gun Storage

5 Campaign Options Explored

01 Local Radio - WFNC, Magic 106.9, Rock 103,
Q98 via Cumullus Media contract

02 Digital Advertising - CityView, social media,
FayTV/Channel 7

03 Digital Billboards - High-visibility outdoor
placements citywide

04 Community Movie Nights - FPD community events
with safety messaging

05 NC S.A_F.E. Week Partnership - Statewide June
initiative, 0CS-led
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<CFAYETTEVILLE! Campaign ldeas

Examples

SECURE IT.

Secure i_t. Save a SAVE A LIFE | O, o~
Llfe Store Your Guns Secur'eiy&Rs—:spon:iblv SECURE IT

Lock it up. Protect fu. " SAVEA LIFE.

‘ﬂfe ‘amrag_ePrﬂ ents Tragedies.

what matters

Responsible storage
saves lives

SECUREIT.  SECUREIT.
SAVEALIFE.  SAVEA LIFE,

Keep Kids Safe. Lock Your Firear
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%FAYETTEVILLE? Option 1 — Local Radio

Leverage the City"s existing Cumulus Media contract for firearm safety messaging

Stations Available Why Radio Works
« WENC AM 640 — e 92% of Americans listen
news/talk, broad adult to radio weekly (Nielsen
_ i 2023)
audience
) = Reaches drivers during
= Magic 106.9 — adult commute — high attention
contemporary environment
Stations via e Rock 103 — classic = Leverages existing City
existing contract rOCk contract — minimal
FY26 Cumulus Media contract additional cost

Q98 — contemporary « Proven channel for public

hits safety campaigns
(seatbelts, DUI, etc.)

Beasley Media Group —

additional coverage if < Spots can air multiple
expanded reach needed times daily to reinforce
message
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<CFAYETTEVILLE!

Option 2 — Digital Advertising

Multi-channel digital outreach through City-owned and partner platforms

Platform Options

e CityView — local
digital platform
reaching Fayetteville
residents

5+ = City social media —

Facebook, Instagram, X
(Twitter)

City-owned & partner platforms

e FayTV / Spectrum
Channel 7 — City cable
access channel

e City Manager E-
Newsletter — direct to
engaged residents

Why Digital Works

 Highly targeted — can
reach parents, gun
owners by zip code

e Low cost or no
additional cost via
City-owned channels

e Short video clips
easily shareable and
repeatable

e 85% of U.S. adults use
social media (Pew
Research 2023)

e Video messaaes from
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Option 3 — Digital Billboards

1%

Adults notice
billboard ads

Outdoor Advertising Association of
America

High-visibility outdoor messaging at key locations throughout Fayetteville

Campaign Details

Digital billboard
placements at locations
identified in attached
materials

Rotating messaging slots
— typically 8-second
display cycles

Strategic placement near
high-traffic corridors and
residential areas

Visuals can include QR
code linking to safe
storage resources

Coordinated with MarCom
team for design and

Why Billboards Work

Outdoor advertising
cannot be skipped or
blocked like digital ads

Reaches the general
public including non-
social-media users

Studies show billboards
increase recall of public
safety messages by 44%

Visual impact i1deal for
simple, memorable gun
safety messaging

Effective for campaigns

targeting behavior change
(DUI, seat belts, texting)
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= BUILD A CAREER
WITH US.
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SECURE IT:

Can Reduce Gun Violence -

SAVE A LIFE. LOCK IT UP.

Fayetteville
> POLICE

Fugtevile /) —————————————————
_POLICE City of Fayetteville Public Safety Initiative
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‘%FAYETTEVILLEF Option 4 — Community Movie Nights

FPD |

Fayetteville Police Department e

FPD community events as a platform for firearm safety education

How It Works

FPD has agreed to
incorporate firearm safety
messaging into existing
community movie night
events

Family-friendly, low-
barrier setting — community
already attending

Distribute educational
materials on safe storage
practices

Officers available for
questions and one-on-one
conversations

OCS can co-present NC

Why Events Work

Face-to-face education is
more effective than
passive media alone

Trust factor — FPD
officers delivering safety
message iIn community
context

Reaches families and
children — key audience
for accidental discharge
prevention

Research shows community
events increase safe
storage adoption rates

No additional cost —
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<CFAVETTEVILLE!

JCFAYETTEVILLE® OPERATION CEASEFIRE

AVERCYY SAN 08 GITY Partnership 10 cease tirearm viclence

F#rt

E ‘\v‘"
X ven Ly
& e -
2
9 ”

Westover Recreation Center
267 Bonanza Drive

Event Starts at 6:30 pm
Movie starts ot Dusk
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Option 5 — NC S_A_F.E. Week
Partnership

June

NC Secure All Firearms Effectively

Office of Community Safety partners with statewide June firearm safety initiative

What NC S_.A_.F.E. Provides

Ready-made educational
materials — no cost to
develop

Proper firearm storage
guidance for gun owners

< Resources for parents and
youth on firearm safety

Suicide prevention
warning signs and
intervention resources

General firearm safety
information for all
household types

OCS Role & Benefits

OCS leads Fayetteville’s
participation as local
anchor

Coordinate community
safety events during June
S.A_.F_.E. Week

Distribute materials
through City channels and
partner organizations

Aligns City with a
credible statewide
initiative — iIncreases
message trust

Builds long-term
partnership infrastructure
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%FAYETTEVILLEE Recommended Action

For information only — no action required unless Council directs otherwise

IT Council Directs Implementation

1 Staff returns with detailed implementation plan
including messaging and timeline

CounC I I 2 MarCom develops creative assets aligned with

City branding standards

Opt I OnS 3 FPD coordinates event schedule for movie night

messaging integration

4 OCS registers Fayetteville as NC S_.A_F_.E. Week
participant for June 2026

5 Budget impact: N/A for City-owned channels;
vendor costs quoted upon option selection
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AMERICA’S CAN DO CITY

FayettevilleNC.gov
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